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The article is devoted to the analysis of cognitive and pragmatic aspects of food representation
in media discourse as well as peculiarities of the language means of such representation. The
language means used for the realization of cognitive models referring to the spheres of enter-
tainment, cooking and eating as well as the models referring to the negative aspects of food
representation in Russian media discourse are investigated. The article also studies the con-
nection between the realization of cognitive models and journalists’ pragmatic goals aimed
at a positive or negative representation of food in media discourse. The cognitive models’
dominant components are analyzed. The promotion of such components as participants, food
and drink, place, entertainment, characteristics of the object (food), action, consequences,
etc., is driven by journalists’ pragmatic goals aimed at drawing attention to particular dishes
or preventing the negative consequences of consuming a certain food. Filling the components
of the cognitive model with particular contents by means of language units results in achiev-
ing the journalist’s goal. The article also investigates the connection between various spheres
of human life established by the representation of food. The authors refer to the peculiarities
of the realization of the cognitive model “Food as a source of danger”. The results of the un-
dertaken research can be used for analyzing the realization of cognitive models in other types
of discourse as well as in theoretical courses on text linguistics, discourse analysis, and media
linguistics.

Keywords: Russian media discourse, food representation, cognitive models, dominant com-
ponents, food.

Introduction

Food has become not only a means for satisfying one of the basic physiological needs,
but also the object, which is necessary for completing activities in various spheres of hu-
man life. According to Slavka Tomas¢ikova, media plays a crucial role in signifying prac-
tices in postmodern societies and in contemporary society media represents the most
important channels of cultural mediation [Tomasc¢ikova 2015]. Food is an element of
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everyday life, culture, entertainment, professional life, etc. It is also able to unite various
spheres of life, e. g., entertainment, medicine, public events and festivals, etc.

Food and eating have been the object of numerous sociological, cultural, ethnograph-
ic, linguistic, philosophical and other studies [Ivantsova 2018; Olyanich 2015; Pozhidaeva,
Karamalak 2018; Eddy 2019; Fischler 1988; Matrozi-Marin 2018; Tomas¢ikova 2012;2019;
Shevchenko 2018], which correspond to the tendency of investigating various aspects of
human existence.

Material and methods

The investigation was undertaken on the basis of Russian media discourse, which
was studied by Sergey Vorkachev and Elena Vorkacheva [Vorkachev, Vorkacheva 2019].
The present article aims to investigate the components of various cognitive models fore-
grounded in media discourse and the language means used for this purpose. The authors
try to investigate the connection between the cognitive models and the journalists’ prag-
matic goals aimed at a positive or negative representation of food in media discourse.
While undertaking the research, the method of discourse analysis [Chernyavskaya 2017;
Shevchenko, Shevchenko 2019], the method of cognitive modelling [Evseeva, Kreidlin
2017], the method of pragmalinguistic analysis, observation and description techniques
were applied.

Results and discussions

Russian media discourse contains an article in which a journalist makes a con-
nection between cooking and the sphere of entertainment and the “Entertainment as a
source of cooking” cognitive model is realized: Yie 6 nos6pe amozo e0da na npunasxkax
NOABUMCS KYIUHAPHAT KHU2A € peuenmamu 671100 U3 kuHoanoneu «36e3oHvle 60tiHbL». 06
amom 5 aseycma coobusuno uzdanue The Hollywood Reporter. Ommeuaemcst, umo c6opHux
HANUCAH OM UUA 00HO20 U3 NepcoHaxeli — Ovléuiezo uied-nosapa U3 3amka Koposneso
nupamos Ma3 Kanamor Cmporno Tazeca. Tenepv ¢panamvi ¢punvma cmozym u3yuumo
MexeanaKkmu4eckyo Kyxmo u npueomosumv 3HameHumvie Omwooa. Hao npoexmom
pabomanu uzdamenvcmeo Insight Editions, kunokomnawus Disney, KynuHapHoiii
o6o3spesamenv Yencu Monpo-Kacceno u asmop xomuxcos Mapx Cymepax [Mass media
2020]. In this case, an American epic space-opera media franchise becomes the source of
inspiration for cooks.

The journalist uses media space to connect two fairly different activities in the me-
dia — cinema and cooking. These two spheres are connected in the media to emphasize
the importance of food and cooking in today’s society. Food and cooking in this case are
given importance via cinema, which also plays an important role in modern society.

One of the dominant components made prominent by a journalist within the “En-
tertainment as a source of cooking” cognitive model is participants. This component is
dominant because the journalist pays particular attention to the process of cooking where
a major role is fulfilled by a person; the person in this case becomes the subject of all
significant actions, which can influence the reader. It is emphasized by means of the lexi-
cal units denoting such participants as a movie character (Ommeuaemcs, umo céopHux
HANUCAH OM NUUa 00HO20 U3 nepcoHaxceli — OvléuIe20 wed-nosapa us3 3amka Koponesvl

418 Becmnux CIT6TY. A3vix u numepamypa. 2021. T. 18. Bown. 2


file:///C:/Users/st004801/Documents/CURRENT/921092_9-2-2021%20%d0%b2%20%d0%b2%d0%b5%d1%80%d1%81%d1%82%d0%ba%d1%83%20%d1%81%d0%b4.%2007.05.2021/ 

nupamoé Ma3 Kanamwvt Cmpono Tazeca), film fans (Tenepv panamor punvma cmozym
U3YHUMb MeN2ANIAKMUYECKYI0 KYXHIO U Npuzomosumsv 3Hamexumole 671100a), repre-
sentatives of the publishing house (usdamenvcmeo Insight Editions), a film company
(kunoxomnanus Disney), a food writer (kynunapnuoiii 0603pesamenv Yencu Monpo-
Kaccenv) and a comic book-writer (asmop xomuxcoe Mapk Cymepax). The participants
component includes the representatives of cinema, publishing and culinary spheres. Such
a diverse representation of the participants component proves the significance of food
and cooking for people engaged in various fields of activity. This significance also helps to
popularize new ideas about food and cooking among young members of society: involve-
ment of so many different participants into the making of the culinary book and their
connection with the famous sequel serve as means to persuade the readers, especially the
young film fans, into cooking.

The food component is not foregrounded within the media text, however, it is
dominant, because the text is about publishing a cookbook with recipes of dishes from
“Star Wars” (Yice 6 Hosbpe amozo e00a Ha Npunaskax nos6UMcs KyIuHApHas KHU2a
¢ peuenmamu 671100 U3 KuHosnoneu «36e30Hvle B0LiHbL»).

Another dominant component within the cognitive model realized is consequences.
This component contains information about the intended result of publishing the cook-
book — fans cooking dishes from the epic film (Tenepo parnamot punvma cmozym usyuumo
MeN2anaKmu4ecKyo Kyxuio u npuzomosumo 3namenumote 6m00a). According to Um-
berto Eco, some literary works can be ascribed a predictive function, when they describe
something that comes into existence afterwards [Eco 2005: 409]. In this case, the cultural
influence of the “Star Wars” film is used to introduce new dishes and consequently change
the existing sphere of food and cooking. The situations connected with cooking in the real
world are inspired by situations from the imaginary world of cinema; the interrelations
between the imaginary and real world, which concern food and cooking, underline their
importance in today’s society. Consequently, the journalist’s pragmatic goal in this case is
to represent food and cooking as significant objects and activities that play an important
role in social and cultural life and are able to unite various people and fields of activity.

In another article, a journalist also demonstrates how the food-related events de-
scribed in an animated sitcom can occur in real life: Typucmxu us Ilsetiyapuu noxadposo
nosmopusnu noxoxoeHust zeposi mynvmcepuana « Cumncorvi» lomepa Cumncona. [lesyuku
nocemunu éce 23 3namenumole 3axycourvie Hosozo Opneana, 2de 6 17 cepuu 29-20 ce3oHa
nobviean mynvmeepoii [Swiss tourists 2020].

The short article is accompanied by a video demonstrating the scenes from the sitcom
episode and the tourists’ visits to New Orleans cafés and pubs featured in the episode. The
tourists imitate Homer Simpson’s movements and consume dishes in the same manner.

This short article is used to realize the “Entertainment as a source of eating out” cog-
nitive model because in this case the cafés and bars described in an animated sitcom in-
spire people to visit them in real life. The article is quite short, but it is used to realize a
cognitive model in accordance with the journalist’s pragmatic goal.

The journalist foregrounds the following dominant components of the “Entertain-
ment as a source of eating out” cognitive model:

e Participants: Typucmxu u3 Illeeiiyapuu noxkadposo Nno8MOPUIU NOXOHOEHUS
eepost mynomcepuana «Cumncorvl» Tomepa Cumncona. Jlesymxu nocemunu ece
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23 3namenumote 3axycounvie Hosozo Opneana, 20e 6 17 cepuu 29-20 ce3ona no-
6visan mynvmeepoii. The participants component is emphasized by means of the
lexical units denoting the Swiss tourists (mypucmxu u3 Illseiiyapuu) and the fa-
mous animated cartoon character (Iomep Cumncon). The real and imaginary par-
ticipants are united by the same actions within one media space and these actions
refer to eating out. We suppose that participants is the most dominant component
within the cognitive model, because it refers to interrelations between the imagi-
nary and real world: real people perform the same actions as the imaginary char-
acter and this information is used to persuade the readers to do the same;

o Place: Jlesyuiku nocemunu éce 23 3namenumote 3axycoutvie Hosozo Opneana, z0e
6 17 cepuu 29-20 ce3ona nobvieéan mynvmeepoti. This component is foregrounded by
means of the lexical units denoting the eateries located in New Orleans (23 3na-
menumvte 3axycounvie Hoeozo Opneana). The journalist mentions the number of
eateries (23) and uses the epithet (3#amenumute) to underline this component. We
suppose that the place component is also foregrounded to arouse readers’ interest
in New Orleans famous bars and cafés and persuade the readers to attend them or
just eat out;

o Actions: Typucmxu u3 Illgetiyapuu noxaoposo no6mMopuny nOXoH0eHus 2eposi
mynomcepuana «Cumnconvr» Iomepa Cumncona. Jlesyuiku nocemunu éce 23 31a-
menumote 3axycourvie Hosozo Opneana, 20e 6 17 cepuu 29-20 ce3ona nobviearn
mynvmeepoti. The journalist also foregrounds this component in order to inspire
people to attend the famous New Orleans eateries, which were mentioned in one
of “The Simpsons” episodes.

The food component is not mentioned in the article, but we suppose that it is in-
cluded into the place component, which contains information about the places where
people can eat and relax. This component is also realized in the video, which accompanies
the text of the article, and demonstrates various dishes consumed by both Homer Simpson
and the tourists.

The journalist’s pragmatic goal in this case is to represent food and cooking as sig-
nificant objects that play an important role in social and cultural life. By using cultural
influence of the famous American animated sitcom, the journalist also intends to inspire
people to attend the famous New Orleans cafés and pubs and eat out.

Another article also makes a connection between such spheres as food and en-
tertainment: Pecrmusany nenvmeneli 6 meueHue mecaya 6ydem npoxooumov 6 FmucHo-
Caxanuncke. B meuenue mecsiua sumenu 20pooa cmozym nonpobosamo 6711004 pasHoix
HApo006 6 pamkax zacmpoHomuueckozo mapagpona [Meat dumplings festival 2020]. The
journalist uses the media text to realize the “Food as a source of entertainment” cognitive
model, in which the following components are dominant:

e Food: Pecmusany nenvmeneii 6 meuerue mecaya 6yoem npoxooums 6 IOnro-Ca-
xanuucke; B meuenue mecaya scumenu 20poda cmozym nonpo6osamp 6711004 pas-
HBIX HAPOOO06 6 PAMKAX 2CMPOHOMUUECK020 Mapadora; Kumenu zopoda cmozym
npobosamv Knaccuueckue nervomMeHuU, PAsUoIu, OUMCAMbl, XUHKATU U 6APEHUKY
C PasnuUUHBIMU HAYUHKAMU U HeoObIMHbIMU couemaHuamu 6Kycos; OoHospe-
MeHHO ¢ hecrnusanem Ha catime 20p00CKoti AOMUHUCMPAUUU HAYATICA ONPOC HA-
cenenus «Camvle 6KYCHble NeTbMEHU CAXATUHCKO20 Npoussooumens»; IloosedeHue
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UmMoz06 ecmusans cocrmoumcs Ha JJHe nenvmeHs, komopuiii ommemsam 14 dexa-
ops. The food component is emphasized by means of the lexical units denoting the
particular kind of food — meat dumplings (nenvmenu), which the article is devot-
ed to. During the festival that will be held in the Russian city of Yuzhno-Sakhalinsk
the city dwellers will be able to taste different types of meat dumplings belonging
to various peoples (knaccuueckue nenvmenu, pasuonu, OUMCambl, XUHKATU U 64-
PeHuKU ¢ PASTUMHBLIMU HAMUHKAMU U He0ObIMHbIMU couemanuamu 6Kycos). The
use of lexical units referring to various types of meat dumplings help to emphasize
the dominant component within the cognitive model and demonstrate that food
can unite different nations: by trying the dishes of other peoples the festival par-
ticipants learn about other countries’ culinary traditions and cultures. In this case,
food becomes a unique object that in addition to sustaining people, supplies them
with information about other peoples’ cuisines;

¢ Characteristics of the object (food): JKumenu 2opoda cmoeym npobosamv knac-
cudeckue nenvmeHu, Pasuonu, OUMCAMbL, XUHKAU U BAPEHUKU C PASTUMHLIMU
HAMUHKAMU U HeOObIMHbIMU coYemanuamu 6Kycos. Cmoumocmy 6711004, npeo-
71azaemoz20 6 pamkax mapagpoua, He 6ydem npesviuiamv 350 py6meii, coobusaem
WA SakhalinMedia. Odnospemento ¢ dpecmusanem Ha catime 20poocKkoti aomu-
HUucmpauuu Havancs onpoc Hacenenust «Camvle 8KYyCHbIe NevMeHU CAXATUHCKO-
20 npouszeooumerns». The journalist foregrounds this component by means of the
lexical units denoting such characteristics as ingredients (pasnuunvie nauunxu),
taste (camuie 8kycHwie), combination of tastes (HeoOviunvie couemanus 6Kycos)
and price (350 py6neii). This component is also underlined via the epithet (ne-
06vtunwte), which is used to ascribe aesthetic value to the food;

e Place: Qecrnusanv nenvmeneii 6 meuerue mecsya 6yoem npoxooumv 6 FOmcno-Ca-
xanuncke. The journalist underlines this component, because the festival takes
place in the remote Russian city of Yuzhno-Sakhalinsk. We suppose that this is
done to demonstrate the importance of food, which can be used as a source of
entertainment in any place;

¢ Entertainment: Pecrmusanv nenvomeneii 6 meuenue mecsiua 6yoem npoxooumn
6 FOxno-Caxanuncke; K dpecmueanto npucoedununuce 12 3asedeHuti o6usecmeen-
Hoz0 numanust; IToosederue umozoe decmusans cocmoumcs Ha [Ine nenvmens,
komopuiti ommemsam 14 dexabpsi; Co 2 no 4 Hos6ps 6 Poccuu npotidem 8ocemv
bonmvuiux gecmueaneii, komopuvie npuypoueHvl ko [HI0 HAPOOH020 eOUHCMEA;
Kaxcoviti 200 memamuka npa3oOHuxoe pacnpedensemcs mexoy (pedepanvHuimu
okpyeamu. The entertainment component is foregrounded by means of gecmu-
eanv and npa3onux as lexical units, which presuppose having fun and engaging
in entertainment activities. The word combination /Jeuv nenvmens also refers to
a festival;

e Participants: B meuenue mecaya scumenu 2opoda cmozym nonpobosamv 611004
PA3HbIX HAPOOOB 6 PAMKAX eAcmPoHOMUUecK020 mapadona; K decmusanto npuco-
edununuce 12 3aeéedenuti o6uecmeennozo numanus; JKumenu zopooa cmozym
npobosamv Knaccudeckue neavmeHu, pAsUOIU, OUMCAMDbL, XUHKATU U 8APEHUKU
C PA3TUMHBIMU HAMUHKAMU U HeOObiuHbIMU couemanuamu ekycos. This component
is underlined by means of the lexical units denoting the involvement of possibly all
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city dwellers (scumenu 2opoda) and some businesses (12 3aéedenuii o6ujecmeen-
H020 numanus) in the festival.

Foregrounding the dominant components within the structure of the “Food as a
source of entertainment” cognitive model is determined by the journalist’s pragmatic goal,
which is to demonstrate that food is an essential object accompanying people in various
situations, including leisure, entertainment and holiday activities. In this case, the jour-
nalist represents food as an object that becomes the source of entertainment for people:
meat dumplings (pelmeni) are selected to be the main theme of a festival, thus providing
people with the opportunity to rest and entertain themselves with a particular dish, which
the festival is devoted to. Food becomes a unique object that in addition to consumption,
unites different peoples and supplies the festival participants with information about other
peoples’ cuisines.

The theme of various food festivals is often covered in the Russian media. One of the
articles is devoted to a festival, during which the 19% century menu that was used on board
a ship will be reconstructed: B Cesacmonone nposedym o6uiednomckyio koHpepeHyuo no
numanut. Ee npuypouam x mexoynapooHomy [Jnio nosapa. Opzanusamopot obewsarom
pexoHcmpyuposamv menio cepedurvt XIX eexa, epemen nepeoii o6oporvt Cesacmonosns
[Menu 2020].

As in the other articles, in which the “Food as a source of entertainment” cognitive
model is realized, the following dominant components are foregrounded in the media
text:

e Food and drink: s npucomosnerus ucmopuueckux 67100 cneyuanucmam npu-
WI0Ch U3YHUMb 00KYMEHMAbHble MAamepuanvl; VImenHo no Hum u 6vi10 60ccO3-
dao xopabenvroe mento; OcobeHHocmvio mex nem 6vizo Mo, 4mo Ha Kopabse
He OblI0 YCTI06ULL XPAHEHUS NPOOYKMO6 Npu HUSKUX MeMNepamypax, nosmomy
UHZPeOUeHMvL COXPAHANIU 8 NPOCONEHHOM UTIU 3ACYUIeHHOM cOCmOosHUU; OnpecHu-
MeNbHbIX YCMAHOB0K mModie He Obl10, 600a Ha 60pmy Ovia deduyumom, Ha npu-
20mosieHUe NUU4U ee UCNONIb308ATU 20pA300 MeHblde, Hem celuac; Yuacmuukam
KOHepeHUUU npedoCnasam 603MONHOCb NOYHACHB06AMb 6 MACMeEP-KNACCAX
N0 NpueoMos6neHUI0 HAUUOHATILHBIX 071100 U Bbineyke X1e0a, UCX00s U3 HOPM Npo-
dosonvcmeenHuvix naiikos. The author of the text does not specify the types of food
or dishes, which were included in the ships menu. We suppose that this is done
to arouse the reader’s interest in this event. However, food remains the dominant
component and it is foregrounded by means of interest in history: the journalist
appeals to such aspects of history as food, which was consumed on board the ship
in the 19" century;

e Characteristics of the object (food): Ocobernnocmuio mex nem 6vino mo, umo Ha
Kopabne He ObL710 YC06ULL XPAHEHUSL NPOOYKIMO6 NPU HUSKUX meMnepamypax, no-
IMOMY UHZPeOUEHMbL COXPAHATIU 8 NPOCOTEHHOM UL 3ACYMEHHOM COCOTHULL
OnpectumenvHlx ycmaHo80K modxce He 6bi0, 600a Ha bopmy Ovina deduyumon,
HA NpuzomosseHue NUWLU ee UCNONIb308ANU 20pA300 MeHbute, vem cetivac. The
journalist mentions the following characteristics referring to food and drink: con-
dition of the food, which was stored (npoconennoe, 3acymennoe cocmosnue) and
quantity (20pa3do menvuse), consumed on board the ship in the 19™ century. Such
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historical information is used in order to stir the reader’s interest in various aspects
of food consumption in specific marine conditions;

e Utensils: Kax coobujaem owmnatin-usoanue «Hoswiti Cesacmononv» co ccolikotl
Ha npecc-cnyn6y epHomopckozo pnoma, cmonvt 80 8pemsi 0e2ycmauuu 6 pamkax
obuwednomckoti KoHpepenyuu 6y0ym cepsuposarvl maxie ¢ UCNONb308AHUEM HO-
cyovL u npubopos 1Moo spemeHuU, YMobbl MOHHO ObIZI0 CPABHUMD C CEPBUPOBKOL
Hawux OHeii. This component is underlined in order to immerse the reader in the
culinary atmosphere of the past. As a result, the journalist also creates the contrast
between the epochs: the word combinations nocyoa u npubopvt mozo épemeru
and cepsuposxa nawux oneii actualize relevant knowledge referring to utensils of
the 19" century and the present. The contrast between utensils belonging to differ-
ent epochs foregrounds the dominant component and arouses the reader’s interest
in the event;

e Entertainment: Ee npuypouam x mexcoynapoonomy [Juio noeapa; Yuacmuuxam
KOHepeHyuu npedocmassim 603MONHOCHb HOYHACHB08AMb 8 MACMEP-KIACCAX
no npuzomoeneHu0 HAUUOHANTLHLIX 671100 U Bbineyuke xneba, UCX00s U3 HOPM
npooosonvcmeenHvix natikos. We suppose that the entertainment component of
the cognitive model is foregrounded by means of the lexical units denoting the
international holiday (mexo0ynapoonuwiii [lenv nosapa) and master classes, during
which national dishes and bread can be prepared in accordance with 19 cen-
tury dietary norms (mMacmep-xnaccot no npuzomosneHur0 HaYUOHATLHBIX 671100
u evineuxe xneba). People entertain themselves by participating in master classes,
trying the menu from the past and enjoying oneself as a result of being immersed
into the atmosphere of the past. This component is dominant because the media
text is used to connect the spheres of entertainment and food. In this case, the
journalist demonstrates that food is an essential element of various activities and
performs different functions (entertaining, uniting, informing etc.) besides sus-
tainment.

As in the previous example, the dominant components are foregrounded in accor-
dance with the same pragmatic goal of the journalist — to demonstrate that food is an
essential object. It accompanies people in various situations, including entertainment ac-
tivities and food itself can become the source of entertainment. Here, the pragmatic goal is
also to persuade the reader that people are able to satisfy one of their basic needs and get
pleasure not only from consuming food, but also by immersing into the culinary atmo-
sphere of the past, by cooking and consuming dishes with the use of recipes, norms and
utensils from the past. This all results in people coming into almost direct contact with the
past and enriching their knowledge and practical skills, which concern food and cooking.
In such an instance, food becomes the practical means of investigating the past and, con-
sequently, entertaining people.

The article “Tacrpodectusanp cocroutcsa B Jlenp Tymer m Tynbckoir obmactn”
concerns the food festival that will be held in the Russian city of Tula during the City
Day: B Tyne 7 cenmsabps npoiidem eacmpogecmuéansv. B amom denv ommeuaemcs deHv
20poda u peeuora. B wampax na Kpecmoso3osusieHckoil niouadu ycmposm oezycrmayuu
ue0ypexos ¢ kapmodgesiem u pasHvix 671100 ¢ nedeHbIM Kapmodesiem, mam je MO*HO 0yoem
svinumo koge no-mynvcku [Gastronomical festival 2020].
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The journalist foregrounds the same components as in the other articles, in which the
“Food as a source of entertainment” cognitive model is realized:

e Food and drink: B wampax na Kpecmoso3osusceHckoil niou,aou ycmposm oOe-
eycmauuu 4e6ypexoe ¢ kapmodenem u pasHvix 61100 ¢ neueHviM Kapmodgenem,
mam e MoxHo Oydem evinumv Koge no-mynvcku; Ha ynuue Mendeneesckoii
npotidym npeseHmayuu-0ezycmanyuy MACHbIX U30e1Ull, 4as, NPAHUKOS U nacmu-
sot, Kode co czyusenkoti, nuuem VA «Tynvckue ussecmusi»; B pamxax 20podckozo
uaenumus Ha ynuye Memannucmos 20cmsam npednoxam omeedamo Kapmodenv,
neueHHbLil CO CTUBKAMU, U Y20CMUMbCT OMKPbIMbIMU NUPO2AMU, NUPOIKAMU
C PA3HLIMU HAMUHKAMU, BLINUMDb A U3 camosapa ¢ Kondemamu. The food com-
ponent is foregrounded by means of the lexical units denoting various types of
foods, including street food (uebypexu ¢ kapmodgpenem, pasnvie 6m100a c neue-
HoIM Kapmodgenem, MAcHble u30enust, Kapmodenv, neueHHvlil O CAUSKAMU, OM-
Kpvimvle nupo2u, NUPOIHKY ¢ pasHvimu Havunkamu), confectionery (npanuxu
u nacmuna, kondemot) and drink (koge no-mynvcku, uaii, koge co czywenxoii).
The journalist mentions foods and dishes that have become the trademark of the
Tula region. In this case, some foods and dishes become associated with a specific
region; food becomes the source of information about a particular region and the
region becomes associated with particular foods;

o Place: B Tyne 7 cenmsbps npotidem zacmpogecmuéanv; B wampax na Kpecmo-
80308UNCEHCKOLL NAOWAOU ycmposm Oezycmauuu 4yebypekos ¢ kapmodenem
U pasHolx 671100 ¢ neweHvIM KApmogenem, mam ixe moxHo 6ydem vinumov Koge
no-mynvcku; Ha ynuue Menodeneeeckoii npotidym npesenmauu-oezycmamuu
MACHOIX U30enutl, 4as, NPAHUKOS U NACMUNbL, Kode co ceyujenkoli, nuuem VA
«Tynvckue ussecmusi»; B pamkax eopodckozo waenumusi va ynuue Memannu-
€106 20cMAM NpedsoKam omeedamn Kapmogenv, neueHHvlli Co CIUBKAMU, U y20-
CIUMBCS OMKPLIMbLMU NUPO2AMU, NUPOHKAMU C PASHLIMU HAYUHKAMU, 8LINUMD
uas u3 camosapa c¢ xkougemamu. This component is underlined by means of the
lexical units denoting various places in the city: streets and the square. The jour-
nalist foregrounds the place component in order to demonstrate the scale of the
food festival and its impact on the city’s inhabitants;

o Entertainment: B Tyzne 7 cenmsabps npoiidem zacmpodecmusanv. B smom denv
ommeuaemcs [Jenv 2opooa u pezuona. The journalist mentions the food festival,
which will be celebrated during the City Day. The festive activities include tast-
ing some foods, which proves that food has become an integral part and means
of entertaining people as well as satisfying their emotional needs. The media text
analyzed is aimed at realizing the “Food as a source of entertainment” cognitive
model, but to be more specific, in this example food is represented as a means of
entertainment, because it accompanies the actions of the City Day and is only one
of the themes of the City Day festival. In the article, food is associated with the
City Day festival, thus particular food and drink (e.g., potato and meat dishes, lo-
cal gingerbread, pies, fruit candy, coffee etc.) are connected with a particular city
in the reader’s consciousness.

Foregrounding the dominant components within the “Food as a source of entertain-
ment” cognitive model is determined by the journalist'’s pragmatic goal to demonstrate
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that food does not only accompany people in various situations, including entertainment
activities, but it also can become a trademark of a particular region or city, a symbol that
can make this region or city famous. As in the previous example, food also becomes the
means of investigating the present: by tasting the foods that have become the region’s
trademark, people gain an opportunity to learn about the region’s culture, economy and
agriculture reflected in its culinary traditions.

Negative representation of food in the media discourse

Russian media discourse also portrays negative aspects of consuming food in order to
provide a detailed and substantial picture of the role that food plays in Russian society. An
article published on the website of “Izvestiya” newspaper informs readers of such nega-
tive consequence of eating fast food as food poisoning: B Mockee cyoebHvie npucmasu.
onewamanu Ha 90 OHeil senouHeosvle asmomamot Healthy Food no npodasce edvt 6 6ustec-
uenmpe Lotte u opucrom yenmpe OOO «CUBYP» 6 ces13u c cepueti ompasnenuti. O6 amom
6 cpedy, 14 aszycma, pacckasanu TACC & npecc-cnynbe ynpasnernus @CCII no Mockse
[Bailiffs 2020].

The present article is used by the journalist to realize the “Food as a source of dan-
ger” cognitive model, which refers to the situation of ceasing the operation of vending
machines in light of food poisoning. This model also has dominant components, which
are foregrounded by the journalist by means of using specific language means in accor-
dance with his/her pragmatic goal. The names of dishes that caused food poisoning are
not mentioned in the media text; the journalist uses some lexical units with the general
meaning of food (eda, npodyxmuvt numanus), but the food component is foregrounded
by means of mentioning the name of the vending machines selling food that caused poi-
soning (Healthy Food). The contradiction between the name of the vending machines
and the food poisoning described in the media text foregrounds the main components of
the cognitive model food and danger, filling the danger component with the meaning of
“food poisoning”. Along with food, another significant component is machines, which is
represented by the lexical units denoting vending machines for selling food (6enounzosvie
asmomamuot Healthy Food no npooasice edvt).

The participants componentis represented by the language means denoting people who
suffered from food poisoning (3 aseycma coobusanocw, umo uucno n00ei, oMpasUBUIUXCT
6 Mockee npodykmamu numanusi u3 eHouHeo8vix asmomamos Healthy Food, docmueno
99), their occupation (C 16 utona edoii u3 seHouHzosvix asmomamos Healthy Food
OMPABUNUCL HECKOMbKO OecimKko6 oducHvix pabomnuxos), the company that owned
the vending machines («0O0O «/lo nynot u 06pamno» nocne Maccosvix ompasneHuii eoo
u3 seHouHeosvix asmomamos Healthy Food), its director (Inaséa womnanuu [Imumpuii
IIponun), the officials who undertook legal actions against the company and attesting wit-
nesses (B Mockee cyoebHvte npucmaswt onevamanu Ha 90 OHeil 6eHOUH2068blE ABMOMANIDL
Healthy Food no npodasce edvt 6 6usmec-yenmpe Lotte u ogpucrom yenmpe OOO «CHUBYP»
6 ces3u ¢ cepueti ompasneruti; <000 «/[o nyHvL U 06pAMHO» NOCTIE MACCOBYIX OMPABTIEHUTI
edoti u3 enouHeosvix asmomamos Healthy Food 6vino npusnano Iazapunckum pationnvim
cyoom Mockevl BUHOBHLIM 6 CO8ePUIEHUU AOMUHUCMPAMUBHO20 NPABOHAPYUEHUS;
Ymounsemcs, umo annapamol onevamanu 6 npucymcmeuu nouamoix), other clients of
the company (Ilocze cnyuusuiezocss om ycnyz komnanuu omxasanuce 9 % xnuenmos). The
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examples taken from the media text demonstrate that such a diverse representation of the
participants component makes it dominant within the framework of the “Food as a source
of danger” cognitive model. The journalist foregrounds the participants component to
inform the reader of all people, who were engaged in selling and consuming food from
vending machines as well as the representatives of the legal sphere, who undertook legal
proceedings against the company that sold the food. This component is dominant in virtu-
ally all the cognitive models analyzed, which can be explained by the fact that journalists
try to focus the readers’ attention, first of all, to people engaged in various social, cultural
and political and other processes connected with food.

Such a component of the cognitive model as event refers to food poisoning — the main
event described in the media, which included dozens of people — mainly office workers
(cepust ompaenenuii, maccosvie ompasnenus, 3 aszycma coooULanOCy, 4mo Yucno nodet,
ompasuewuxcs 6 Mockee npodykmamu NUManus 13 6eHOUH206bix asmomamos Healthy
Food, oocmueno 99).

The action component is also significant for the journalist, because he wants to empha-
size the actions taken by the officials after the event. Therefore, this component can also be
referred to as consequences of the event. This component is foregrounded by means of the
lexical units denoting mainly legal actions (B Mockee cydebHvie npucmasv. onewamany
Ha 90 OHeti senounzosvie asmomamul Healthy Food no npodaxce edvt 8 Ousmec-uermpe
Lotte u ogpucrom yenmpe OOO «CHBYP» 6 cessu ¢ cepueii ompasnenuii; «O0O0 «/o nyHut
U 06pamHo» nocse MAccosvlx ompasneHuli edoil u3 seHouHz06v1x asmomamos Healthy Food
6vin0 npusnano lazapunckum pationnvim cyoom Mockevl 6UHOBHBIM 6 COBePULeHUU
AOMUHUCMPAMUBHO020 NPABOHAPYULeHUs, npedycmompentozo cm. 6.6 KoAIl PO
(«Hapywienue canumapHo-anudemuonozuteckux mpebosanuii K opeanu3auuu Numanus
HaceneHus»); 1 aseycma Taeapurckuii cyo Mockevt Ha mpu MecAya 3anpemun KOMnaHuu
Healthy Food mopeosamyv eodoii) and the company’s actions aimed at suspending the
production of food (Inasa komnanuu Imumpuii IIponun 6 céoem Facebook coobusun
0 npuocmanosxe npou3eoocmea edvt noo mapxoii Healthy Food).

The results of the undertaken research demonstrate that the cognitive model “Food
as a source of danger” realized in Russian media discourse tends to contain participants,
event and consequences/action components, because the journalist always informs the
reader of some dangerous event(s) connected with food that affected a large number of
people. In the media texts containing this cognitive model, specific attention is paid to the
consequences of the event, which include both consequences for people’s health and the
actions aimed at eliminating the phenomena caused by dangerous food.

Foregrounding some components of the cognitive model is determined by the jour-
nalist’s pragmatic goal to exercise social control aimed at preventing food poisoning in
the sphere of fast food consumption and focus the reader’s attention to negative aspects of
consuming fast food.

The results of the undertaken research demonstrate that journalists write about the
specific problems corresponding to the “Food as a source of danger” cognitive model.
One of the articles is dedicated to a dairy product, in which E. coli was found: Sxcnepmui
«PockoHmponsi» nposepunu psxeHKy ¢ maccosoil doneti wupa 4 % u 06HAPYHUIU 8 00HOM
u3 06pasy06 baxmepuu epynnvl KUWe4HOL NAnOUKU, A MaKHe NOBbIULEHHOE COOepHaHUe
opoxceti u nnecereil. Pesynvmamol uccnedo6anus 6viau ony6auKo6aHvl 60 6MOPHUK,
6 ageycma, Ha catime opeanuszayuu [Roskontrol 2020].
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The cognitive model realized in the media text has dominant components, which
are foregrounded in accordance with the journalist’s pragmatic goal. The dominant food
component is represented by means of the lexical units denoting fermented baked milk
sold under various trademarks in Russia: Bceeo axcnepmu3sy npowina npooykuusi cemu
6pe1—t606: «Bxycnomeeso», «Kopoexa uz Kopenosxu», «benviii 20po0», «Bonozsucanxa»,
«Bonvwas kpyncka», «Kozenvckas» u «Psxenka uz monoxa Hauieii 00tiKu».

The dominant characteristics of the object (food) component refers to such features
of fermented baked milk as:

o the abundance of some substances (/Iyuuweii 6vina npusnana pasenka «BxycHo-
meeso», eOUHCINBEHHOTI npemeH3ueti kK KOMOopoLl cmano HexapakmepHoe 0N HA-
MYypanvHuIX MOJIOYHBIX NPOOYKMO6 coOepiucatue Kanvuus u Pocdopa (nocneoHeeo
cywecmeenHo 6onvuie). I1o c106am CNeUUATUCINOS, IO MOHEN 2080PUMDb O HATU-
4yu 8 cocmaese NPoOYKYULU UIU UCNOTL3YEMO20 Cbipbs 000a6/eHHbLX Pochamos);

o the amount of fats (3amwikaem mpotixy nudepos npodyxkuyus «Bonoexanxa» —mac-
cosas 00714 scupa 6 psxerke okazanacy a 0,1% Huxce yKa3aHHoli 6 Mapkuposxe,
41Mo, No C106am CHeYUANUCINO0B, OONYCIUMO C Y4ernom HoZPeUHOCU);

e taste (IIpodyxuus «bonvwas kpyxka», «Koposxa uz Kopenosku» u «Kozenvckas»
maxe 61364714 Y CNEUUAIUCINOE HAPEKAHUS N0 8KYCOBbIM NOKA3AMENAM);

e the presence of dangerous bacteria (B Heii 6vinu 8vis187eHbL GaKmepuu 2pynnol Ku-
weuHoll NAIOUKU, a co0epiaHie nieceHeti u OPONHHetl NPesbiCUIO 00NYCUMbLe
MeXHUUECKUM PeiamMeHNoM 3HAUEHUST).

Another dominant component within the cognitive model is participants, which
is foregrounded by means of the lexical units denoting the experts who analyzed the
dairy products and the organization, which they represent: Ixcnepmuvt «Pockonmponsa»
nposepusnu psxeHKy ¢ maccosoil doneti xupa 4% u o6Hapyxmcunu 6 00HOM U3 00pasuos
bakmepuu epynnvl KUuie4Holl Nano4ku, a makice NoevluleHHOe cooepianue Opoxcicell
u nnecereti; «Pockonmponv» —uacmuas o0p2aHu3AUUA, He UMEOUAT OMHOUEHUS
K 20cydapcmeenHoli cucmeme KoHmpons kavecmea. As in the other examples, this compo-
nent plays one of the major roles in the process of persuading the reader to choose some
foods more carefully in order to prevent food poisoning. The journalist indicates the sta-
tus of participants (experts) to demonstrate that the analysis was conducted by specialists,
who proved that food with such characteristics as the presence of dangerous bacteria can
pose a danger to people’s health.

The journalist's pragmatic goal in this case coincides with the goal analyzed in the
previous example, which is to exercise social control aimed at preventing food poison-
ing. However, the social control is exercised not in the sphere of fast food and street food
consumption, but in the sphere of people’s every-day life and routine actions: the reader
is supposed to pay attention to characteristics of food in the process of choosing and pur-
chasing it.

Another article, in which an author writes about the harm that dry breakfast cereals
cause is also used to realize the “Food as a source of danger” cognitive model: Sxcnepmoi
Pockauecmea nposenu uccnedosaue 20MosvlX CyXux 3aémpakos u 0OHAPYHCUIU, YO
OHU He Hecym nomv3vl 0715 300posbsa. OO0 3mMom 2060pUMCS 6 Npecc-penuse CUcmembl
MOHUMOPUHea, nocmynuéuiem 68 pedakuyuto «Vzsecmuii» 6 cpedy, 7 aseycma [Roskachest-
vo 2020].
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The food component of the cognitive model refers to dry breakfast cereals, including
chocolate balls (IIpozpamma ucnvimanuii exmouuna 6 ce6st 14 Haubonee NONYAAPHLIX HA
polHKe npoussooumeneil WOKOIAOHBIX WLAPUKOS, KOMOPble NPOBEPUNU HA COOepHaHue
NOCMOPOHHUX NpuMeceil, Necmuyudos, epynnol 6aKmeputi KUUe4HO NAnoUKU, Kaaus,
KANbUUS U 6UMAMUHOB, MACCOBYH0 00110 KIeMUAmKU, eerm, 6Kyc U 3anax).

The journalist pays particular attention to such component as characteristics of the
object (food), which contains information about an abundance of substances harmful
for children’s health (Kpome mozo, sviacrunocy, umo 6 6onee uem nonosute nposepeHHot
NpoOyKyUU MACCO6as 00N CAXAPO3bl NPESLIULATA CYMOUHYI0 HOPMY caxapa 6 06a
pas3a), presence of carbohydrates, which leads to a fast digestion and appearance of the
sense of hunger (B xode mexHonozuueckoii nepepabomxu yzne600vt, codepicaujuecs
8 CYXUX 3A6MPaxax, nepexoosim 6 Kamezopuro «OGbiCHPbIX», 103MOMY NOCe MAK02o
npuema nuuiu pebeHox npozonodaemcs yice uepes uac). This component is foregrounded
to make the reader pay attention to the presence of harmful substances in popular dry
breakfast cereals.

The participants component is also significant within the cognitive model because in
addition to consumers (danHbLii napamemp no3eonsem cOenamv 6600 0 NOb3E 20106020
3asmpaka 6 mom wucsne 071 0emeii) it also includes information about the experts who an-
alyzed dry breakfast cereals (9xcnepmut Pockauecmea nposenu uccnedosarue eomosoix
CYXUX 3a8MPaxos u 00HAPYHCUIU, 41O OHU He HeCYm NoJb3bl 071 300p06bL:T; 3amecnument
pyxosooumens Pockauecmea Enena Capamuesa); it helps the journalist persuade the
reader to refrain from buying popular dry breakfast cereals.

The consequences component also plays an important role in the process of influenc-
ing the reader and it is foregrounded by means of the language units signifying a sense of
hunger that appears shortly after eating dry breakfast cereals (B xode mexonozuueckoii
nepepabomxu yzne00bl, coOepicausuecs 6 CyXUx 3asmpaxax, nepexoosm 6 Karezopuio
«ObICMPBIX», NOIMOMY NOC/E MAKO20 NpueMa Nuuju pebeHOK npozonodaemcs yxie
uepe3 yac) and illnesses that appear as a result of eating this type of food (bonee moczo,
cucmemamuyeckoe ynompebsieHue 20MO0BbIX CYXUX 3A6MPAKOE MOKem Npusecmu
K HapyueHu10 06MeHa 8eulecme U OHUPEHUIO).

The food, characteristics of the object (food), participants and consequences com-
ponents dominate within the cognitive model in accordance with the journalist’s prag-
matic goal to persuade the reader to lead a healthy lifestyle, avoid food containing harmful
substances and, as a result, change his/her practice of buying popular dry breakfast cere-
als. We consider that the most efficient components that help the journalist achieve his
pragmatic goal are characteristics of the object (food) and consequences, because they
contain information about harmful substances contained in such a type of food and their
effect on children’s health.

Conclusion

The results of the undertaken research demonstrate that journalists use media space
to connect two quite different activities in the media — entertainment and cooking. These
two spheres are connected in the media to emphasize the importance of food and cooking
in today’s society. Food and cooking are represented as significant objects, which play an
important role in social and cultural life. The journalists also show that food is an essential
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object, which accompanies people in various situations including entertainment activities,
and that food can become the source of entertainment, e.g., people are able to get pleasure
not only from consuming food, but also by immersing into the culinary atmosphere of the
past, by cooking and consuming dishes with the use of recipes, norms and utensils from
the past. Thus, food becomes the practical means of investigating the past and, conse-
quently, entertaining people.

Our research has also shown that food can also serve as a trademark of a particular
region or city, a symbol that can make this region or city famous; in this case food also
becomes the means of investigating the present: by tasting the foods that have become the
region’s trademark, people get an opportunity to learn about the region’s culture, economy
and agriculture reflected in its culinary traditions.

The results of the undertaken research also demonstrate that the cognitive model
“Food as a source of danger” realized in Russian media discourses tends to contain the
components of participants, event and consequences/action because the journalists’
goal is to inform the readers of some dangerous event(s) connected with food that usu-
ally affects a large number of people. Foregrounding some components of the cognitive
model is determined by the journalist’s pragmatic goal to exercise social control aimed at
preventing food poisoning in the sphere of fast food consumption and focus the reader’s
attention on the negative aspects of consuming fast food and food bought in supermar-
kets, including food for children. As a result, the reader is supposed to pay attention to
characteristics of food in the process of choosing and purchasing it.
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KoruutnBHo-nparmMarimdeckue 0co6eHHOCTY MO3UTHBHOI Y HETaTHBHO
pelnpeseHTanuy UM B POCCUIICKOM MeAMagucKypce

s purupoBanms: Shevchenko V.D., Shevchenko E.S. Cognitive and pragmatic peculiarities of
positive and negative food representation in Russian media discourse. Becmuux Canxm-Ilemep-
bypackoeo ynusepcumema. Asvix u numepamypa. 2021, 18 (2): 417-431.
https://doi.org/10.21638/spbu09.2021.210

CraTbs NOCBAIIeHa aHaIM3y KOTHUTUBHBIX VI IparMaTHdecKuX (pakTOpPOB pelpe3eHTalNn
IMINY B MeAMAZMCKypCe, a TaKkKe 0COOEHHOCTelT SI3bIKOBBIX CPENCTB HAHHOI pelpeseHTa-
uun. B craTbe MccnenyoTcsa A3bIKOBbIE CPEICTBA peanu3aluy KOTHUTUBHBIX MOJeNeN, OT-
HOCAIUXCA K cepaM pasBjedeHul], IpyeMa 1 IPUTOTOBIEHVS IMINY, a TaKXXe MOJesel,
CBSI3aHHBIX C HETaTMBHBIMU acCHeKTaMM pempe3eHTaluy MUIIM B POCCUIICKOM Mefyanu-
CKypce. B craTbe Tak)ke pacCMOTpeHa CBA3b MEXJY peanusalyeil KOTHUTUBHBIX MOJienei
U IIparMaTudecKMMM LeJIAMU JKYPHAIIMCTOB, KOTOpble HaIlpaB/leHbl HAa IIO3UTUBHYIO UM He-
TaTUBHYIO pelpe3eHTalNI0O MMM B MeAMagucKypce. B paMKaxX IpeIpUHATOrO MCCIefoBa-
HUS OBUIM TaKXKe IPOAHAIN3UPOBAHBI JJOMIHAHTHbIE KOMIIOHEHTHI KOTHUTUBHBIX MOJIETIeIL.
BoiiBYOKeHME TaKMX KOMIIOHEHTOB, KaK YYaCTHUKM, IIMILA ¥ HAIIUTKY, MECTO, Pa3B/IeYeHNs],
XapaKTepUCTUKM 00beKTa (ML), HeJICTBIUA, IOCTeACTBUA U Ap., 00YCIOB/IEHO MparMaTi-
YeCKMMM LIeIAMHU KYPHATMCTOB, KOTOPbIE 3aK/II0YalOTCA B IOMBITKE MPMUBIEYb BHUMAHUE
K OIpefeneHHbIM O/ofiaM MM NPeROTBPATUTh HeraTMBHbIE MOCIEACTBYs YHOTpeOneHms
mumy. HanonHeHne KOMIOHEHTOB KOTHUTMBHOI MOJIE/N OIIpeflelIeHHbIM COfIepP>KaHMeEM I10-
CPENCTBOM SI3BIKOBBIX €JVHUL] IPUBOAUT K Peann3aluy MIparMaTyecKoil eIy >XypHain-
cTa. B crarbe TakKe paccMaTpUBAETCS CBA3b MEX/Y Pas3/IMYHBIMU CepamMul KUSHeJesTe b-
HOCTH 4e/I0BeKa, KOTOpas yCTaHAaBAMBAETCA MOCPENCTBOM pelpe3eHTaluy M. ABTOPHI
TaKoKe 00PAIAIOTCA K 0COOEHHOCTAM peanys3aluil KOTHUTUBHO MOZIeN e0d KaK UCOYHUK
onacrocmu. CraTbsi BHOCUT BKJIaJl B YITIyO/IeHUe TaKMX Pasfie/ioB TMHIBUCTUKY, KaK KOTHMU-
TUBHAs CEMAHTMKQ, IPAarMaIMHIBUCTUKA, MeUaTNHIBIUCTIKA, TEOPUS T€KCTa U JUCKypca.
Pe3ynbTaThl IPOBEEHHOTO MCCIENOBAHNS MOTYT ObITh VICIIO/Ib30BAHBI J/IsI aHA/I3A pean-
3aly KOTHUTUBHBIX MOJie/Iell B IPYTMX TUIIAX JUCKYPCa, a TAKXe B TEOPETUYECKUX Kypcax
10 IMHTBUCTMKE TEKCTA, AUCKYPC-aHAIU3Y, MeaTMHTBUCTIKE.

Kniwouesoie cnosa: pOCCI/II?'ICKMVuI MEMMAOVICKYPC, peIpe3eHTanVsa NIy, KOTHUTUBHbIE MOJ€e-
N, JOMIMHAHTHBIC KOMIIOHCHTBHI, IINIIIA.
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